
The world of technology is full of strange words and phrases. If you’re not sure
you can tell a tag from a blue tooth, or you’re afraid of making a mashup in a
social media situation, have this bluffers’ guide to hand.

Blog
Short for web log, and an example
of social media. A blog is a website
designed to be updated regularly
with comments, articles, images and
other media. Blogging started as
an activity mainly for individuals,
who run blogs as commentaries on
fields of interest such as politics or
conservation, or as online personal
diaries. Now many organisations
run blogs as a constantly updated
web-presence for a particular aspect
of their work. Technorati is a search
engine that allows you to search
the more than 112 million blogs
that exist.
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Bluetooth
Radio technology that allows things like mobile phones or laptop computers to
exchange data over short distances with other things, like headphones or printers.
Bluetooth headsets are a common example, allowing you to speak ‘hands free’ on
a mobile phone without a wire between the headset and the phone. Bluetooth
cannot handle the large amounts of data possible with a wireless network, but it
needs less power and less complex electronics, so is ideal for hand-held equipment.
Developed in Scandinavia, the name comes from a tenth-century Danish king,
Harald Blåtand, who united (linked – geddit?) Norway and Denmark.

Some interpretation projects offer content that visitors can download, on site, via a
Bluetooth link to their mobile phone. Bluetooth is independent of a connection to a
phone network, so it will work even in places that have no network signal. However,
knowing how to activate your phone’s Bluetooth service seems to be a bit like
knowing how to program your video recorder: it’s a rare skill possessed by few.

Delicious
A website that allows users to share
links to websites that interest them,
and to tag their suggestions so
others can find links to sites that
interest them. Delicious describes
itself as ‘the biggest collection
of bookmarks in the universe’.

Twitter
A web-based service that allows
users to exchange text-based
messages of up to 140 characters
in length. Messages can be received
in many ways, including via the
Twitter website, email, and mobile
phone text message. Another
example of social media, Twitter was
used by both parties in the 2008 US
presidential campaign to keep their
supporters up to date with events.

Mashup
A web-based service that combines
data from different sources so as to
offer content relevant to a particular
interest. Mashups often integrate
maps such as Google Maps with
images, or with information and
reviews of businesses such as
restaurants or taxi companies.

iGuide is an example close to
interpreters’ interests: describing
itself as ‘an interactive travel guide’,
it draws on data from seven different
sources, including Google Maps,
YouTube and Wikipedia.
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http://www.technorati.com
http://delicious.com
http://maps.google.com
http://iguide.travel
http://twitter.com


Digg
A website that allows users to post links to, vote for and comment on news articles
and other publications on the web. Items that get the most votes appear on
Digg’s front page, making it an example of how social media can interact with
mainstream publishing.

Tag
A keyword that you associate with
things like pictures, pieces of music
or recipes, and that describes the
associations or meanings they have
for you. Leonardo’s Mona Lisa might
be tagged with: Leonardo, da Vinci,
masterpiece, Louvre, smile. Tags on
sites such as Flickr are useful ways
of finding images of a particular
subject.

As more and more tags are added
by different people, they can build
up to show an interesting spread
of meanings – a sort of collective
description of an object that’s called
a folksonomy. The Steve project is
an experiment in using this
phenomenon to engage people
with museum objects.

Social media
Internet-based systems that allow people to share and discuss just about anything you can think of. Social networking sites
such as Bebo and MySpace are the most familiar examples. Wikipedia, where encyclopaedia content is developed through
collaborative effort, or SmugMug, dedicated to sharing and discussing images, are also examples of social media. There is a
bewildering array of offerings, each with its own demographic: both Facebook and LinkedIn have similar functions, but LinkedIn
feels more sober and professional.

There’s no doubt that social media represent a genuinely new development in the way people communicate, and the way we need
to think about publishing. But it’s all very new, and changing fast – which makes it hard to predict whether a particular project
using social media will ‘work’. It’s also essential to understand that social media needs constant attention: as Nathan Williams, a
speaker at a recent Museums Association conference put it, ‘You don’t watch social media, you participate in it.’

Podcast
A small presentation, a bit like a mini radio or TV programme, that can be played on
an mp3 player such as an iPod or a mobile phone. Podcasts began as audio-only, but
now many include still or moving images. They’re ideal for listening to in the gym,
out jogging, or on a train. Many people use them to listen to radio programmes
they’ve missed or want to listen to again.

Podcasts have interesting potential for interpretation, but people need
to download them onto their player before their visit: how many of us do that sort
of advance planning?

A cluster of tags (called a tag cloud) associated with
the Web 2.0 concept

http://digg.com
http://www.bebo.com
http://www.myspace.com
http://en.wikipedia.org/wiki/main_page
http://www.smugmug.com
http://www.facebook.com
http://www.linkedin.com
http://www.flickr.com
http://www.steve.museum



